











FAST@MPANY

. oo - € ,
f .1 ¥ - €,
%o ... S €,
o (E ... ece o oo - €2,
Et W Z oo €7,
f ...t P €
%o ... E S €
tfoc tfec fo, S7 7o €,
C @ S fece, T
t €,
.t f €, .
%o ... T3 g
LN} € A,
foot : €

%o ... S €7,




2012 Media Kit FAST@MPANYi

PRINT SPECS

MECHANICAL REQUIREMENTS
PAGE SIZES LIVE TRIM BLEED
Page 81/4” x 10 3/8” 8 3/4” x 10 7/8” 9" x111/8”
Spread 16 3/4” x 10 3/8” 17 172" x 10 7/8” 18" x 11 1/8”
1/2 horizontal spread 16 7/8” x 5" 17.1/2" x 5 1/4” 18" x5 7/16”
2/3 vertical 51/4” x 10 1/4” 51/2" x 10 7/8” 511/16" x 11 1/8”
1/2 horizontal 8" x 5" 83/4" x5 1/4” 9" x5 7/16"
1/3 square 51/4" x 5" 51/2" x5 1/4” 511/16" x 5 7/16”
1/3 vertical 2 3/4” x 10 1/4” 3" x 10 7/8” 31/2" x111/8”
PRINTING PROCESS GUTTER SAFETY FOR SPREADS
Web Offset Allow 1/4" on each side of gutter,
1/2” total gutter safety
BINDING METHOD For ad spread units please supply
Perfect Bound 1/16" duplicated image on both sides
of the centerline
LINE SCREEN
133 PROOFS
One SWOP-certified proof AND one ruled proof
MAX DENSITY as a positioning guide
4 color: 290% 2
2 color: 190% SHIPPING FOR AD PROOFS <
Quad Graphics £
MATERIALS Attn: Kurt Handeland c/o Fast Company s
Please submit your ads for Fast Company 1900 W. Sumner Street =
via the web at https://www.adshuttle.com. Hartford, WI 53027-9244 g
Preferred digital formats: PDFX-1A 262-673-1281 -
Please see our materials specifications site kurt.handeland@gg.com

http://www.QuadARM.com/fastco/main.asp
For extensions contact:

SAFETY Jane Hazel, production manager

Keep all LIVE matter, not intended to trim, 212-389-5308 jhazel@mansueto.com

1/4" from TRIM edges. Offset for registration or Dave Powell, associate production manager
marks should be set at .1875 212-389-5416 dpowell@mansueto.com

GUTTER SAFETY FOR SPREADS

FOR MORE INFORMATION CONTACT YOUR FAST COMPANY SALES REPRESENTATIVE OR INTEGRATED SALES DIRECTOR, MATTHEW SMITH
P: 212,.389.5530 E: MSMITH@FASTCOMPANY.COM
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FOR ALL DIGITAL PLATFORMS (FASTCOMPANY.COM, CO.DESIGN & CO.EXIST)

UNIT PIXEL CREATIVE ANIMATION LOOPING RICH MEDIA 3RD PARTY
SIZE FILE SIZE ACCEPTED SERVED

Leaderboard 728x90 30k :15 sec 4 loops max Y Y

Rectangle 300x250 30k :15 sec 4 loops max Y Y

Half Page 300x600 35k :15 sec 4 loops max Y Y

UNITS UNIQUE TO FASTCOMPANY.COM

Split 200x82; Static/ N/A

Leaderboard 400x82 30k :15 sec 4 loops max Y Y

600x600;

Welcome Ad 640x480 40k :15 sec 4 loops max N Y

Push Down 1000x30 30k :15 sec 4 loops max Y Y

Unit

Edit Insertion 648x250 40k :15 sec 4 loops max Y Y

Slideshow 574x374 40k Static/ 5 sec max N/A Y Y

Interstitial =
Q

UNITS UNIQUE TO CO.EXIST 5
£

Push Down 970x90 30k :15 sec 4 loops max Y Y g

Unit g
.

Edit Insertion 618x180 40k :15 sec 4 loops max Y Y <
kel
Q

Slideshow 640x480 40k Static/ 5 sec max N/A Y Y -

Interstitial

Billboard Unit ~ 970x250 40k :15 sec 4 loops max Y Y

NEWSLETTERS: Static jpg leaderboard & rectangle units only.

—
DISPLAY AD REQUIREMENTS: FLASH AD REQUIREMENTS: _8
* Lead time: 5 business days prior to QA » Back up image required: gif or jpg; 30K max file size Py g
« File Formats Accepted: .jpg, .gif, .swf, Javascript, most rich media » Must include clickTag tracking: On (release) IabE
 3rd-Party Ad Serving Accepted: Dart, Atlas, Pointroll, {get URL (_levelO.clickTag,”_blank”);} L

MediaMind, Mediaplex, EyeWonder

FOR MORE INFORMATION CONTACT YOUR FAST COMPANY SALES REPRESENTATIVE OR INTEGRATED SALES DIRECTOR, MATTHEW SMITH
P:212.389.5530 E: MSMITH@FASTCOMPANY.COM
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RICH MEDIA/MOBILE

RICH MEDIA
UNIT PIXEL EXPANSION DIRECTION FILE SIZE FRAMES PER CLOSE
SIZE SIZE SECOND (FPS) BOX

40k max initial load
Leaderboard 728x90 728x180 Down only 80k max secondary 18 Y
Split 200x82 40k max initial load
Leaderboard 400x82 N/A N/A 80k max secondary 18 Y
(FC.com)

40k max initial load
Rectangle 300x250 600x250 Left only 80k max secondary 18 Y

45k max initial load
Push Down 1000x30 1000x300 Down only 80k max secondary 18 Y
(FC.com)

45k max initial load
Push Down 970x90 970x415 Down only 80k max secondary 18 Y
(Co.Create)

45k max initial load
Edit Insertion  648x250 N/A N/A 80k max secondary 18 Y
(FC.com)

45k max initial load
Edit Insertion  618x180 N/A N/A 80k max secondary 18 Y
(Co.Create)
MOBILE
UNIT PIXEL SIZE TEXT TAGLINE FILE TYPE

CHARACTER LIMIT

XL Banner 300x50 24 char. max .gif, .png, .jpg or animated .gif
Lg Banner 216x36 18 char. max .gif, .png, .jpg or animated .gif =
Med Banner 168x28 12 char. max .gif, .png, .jpg or animated .gif %
Sm Banner 120x20 10 char. max .gif, .png, .jpg or animated .gif G
Text Tagline Text only See above N/A 5

VIDEO REQUIREMENTS:

Quicktime export with the following profile:

« Extension: .mov; Codec: h.264

« Bit-rate: 3000-5000kbits/sec (optimize for download)

« Key frame: every 30 frames (or the sequence framerate— if 29.97 use 30)
« Frame reordering on size: 1280x720 (16:9) 1280 x 960(4:3)

» Sound: AAC at 256kbps or higher and a sample rate of 48khz

+ NO LETTERBOXING

IN-BANNER VIDEO/AUDIO REQUIREMENTS:
« All sound must be user initiated

« Video/Audio must have fill controls including pause and mute capabilities

RICH MEDIA AD REQUIREMENTS:

« All rich media must be 3rd-party served (includes expanding and video ads)
« Lead Time: 5 business days prior to testing

* Expansion: must be user initiated and close on mouse-off

 Language/Call-to-action on all ads (ex. roll over to learn more)

FOR MORE INFORMATION CONTACT YOUR FAST COMPANY SALES REPRESENTATIVE OR INTEGRATED SALES DIRECTOR, MATTHEW SMITH
P: 212,.389.5530 E: MSMITH@FASTCOMPANY.COM
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CLOSING/ON-SALE DATES

REGIONAL/ NATIONAL CLOSE/ ON-SALE
ISSUE FRACTIONAL CLOSE MATERIALS DUE DATE
February 12/01/11 12/8/11 1/17/12
March 1/06/12 1712712 2/21/12
April 2/09/12 2/16/12 3/27/12
May 3/08/12 3/15/12 4/24/12
June 4/05/12 4/12/12 5/22/12 g
July/August 5/10/12 5/17/12 6/26/12 %
September 6/29/12 7/09/12 8/14/12 ;g
October 8/02/12 8/09/12 9/18/12 8
November 9/06/12 9/13/12 10/23/12
December/January 10/11/12 10/18/12 11/27/12
FOR MORE INFORMATION CONTACT YOUR FAST COMPANY SALES REPRESENTATIVE OR INTEGRATED SALES DIRECTOR, MATTHEW SMITH
P: 212.389.5530 E: MSMITH@FASTCOMPANY.COM
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TERMS & CONDITIONS

The following are certain terms and conditions governing advertising published in Fast Company magazine (the “Magazine”).
Submission of insertion order for placement of advertising in the Magazine constitutes acceptance of the following terms and
conditions. No terms or conditions in any insertion orders, instructions or documents other than this Rate Card will be binding on
Mansuteo Ventures Publishing (“Publisher”) unless Publisher agrees to such terms and conditions in writing.

1. AGENCY COMMISSION AND PAYMENT

Submission of insertion order by advertising agency on behalf of advertiser constitutes agency’s agreement to pay all invoices for
placement of advertising in the Magazine pursuant to such insertion order. Notwithstanding the foregoing, submission of insertion
order constitutes agreement that advertiser guarantees prompt and full payment for such advertising in the event of material default
by agency. Agency and advertiser are jointly and severally liable for the payment of all invoices arising from placement of advertising
in the Magazine.

Agency commission (or equivalent): fifteen percent (15%) of gross advertising space charges, payable only to recognized agents.
Invoices are rendered on or about the on-sale date of the Magazine. Payments are due within thirty (30) days after the billing date.

No agency commission is payable, and Publisher will not grant any discounts, on production charges. Any discounts received by
advertiser on advertising space charges may not be applied to production charges.

2. CANCELLATION AND CHANGES

Publisher expressly reserves the right to reject or cancel for any reason at any time any insertion order or advertisement without
liability, even if previously acknowledged or accepted.

Advertisers may not cancel orders for, or make changes in, advertising after the closing dates of the Magazine. The rates and condi-
tions of advertising in the Magazine are subject to change without notice.

3. CIRCULATION GUARANTEE

The Magazine is a member of the Audit Bureau of Circulation (ABC). The following paid rate base guarantee is based on the ABC's
audited reported circulation for the Magazine averaged over the calendar year in which advertising is placed. Publisher guarantees
circulation to national advertisers by brand of advertised product or service. In the event the audited 12-month average circulation
does not meet the guaranteed rate base, Publisher shall grant rebates to the advertiser in advertising space credit only, which must
be used within six (6) months following the issuance of audited ABC statements for the period of shortfall. Rebates will be calculated
based on the difference between the stated rate base at time of publication, and the ABC audited 12-month average. Publisher does
not guarantee circulation to regional advertisers, and regional circulations reported by the ABC are used by Publisher only as a basis
for determining the Magazine's advertising rates.

4. PUBLISHER’S LIABILITY

Publisher is not liable for any failure or delay in printing, publishing, or circulating any copies of the issue of the Magazine in which
advertising is placed pursuant to an insertion order that is caused by, or arising from, an act of God, accident, fire, strike, terrorism
or other occurrence beyond Publisher’s control.

Publisher is not liable for any failure or delay in publishing in the Magazine any advertisement submitted to it. Publisher does not
guarantee positioning of advertisements in the Magazine, is not liable for failure to meet positioning requirements and is not liable
for any error in key numbers.

The liability of Publisher for any act, error or omission for which it may be held legally responsible shall not exceed the cost of the

advertising space affected by the error. In no event shall Publisher be liable for any indirect, consequential, special or incidental dam-
ages, including, but not limited to, lost income or profits.

5. MISCELLANEOUS

Advertising agency and advertiser each represents and warrants that each advertisement submitted by it for publication in the
Magazine contains no copy, illustrations, photographs, text or other content that may result in any claim against Publisher. Advertis-
ing agency and advertiser each shall indemnify and hold harmless Publisher from and against any damages and related expenses
(including attorneys’ fees) arising from the content of advertisements, including, but not limited to, claims of invasion of privacy, un-
authorized use of names or pictures of living persons, trademark infringement, copyright infringement, libel and misrepresentation.

Publisher’s acceptance of an advertisement for publication in the Magazine does not constitute an endorsement of the product or
service advertised.

Updated: November 2011

No advertiser or agency may use the Magazine’'s name or logo without Publisher’s prior written permission for each such use.
The word “advertisement” will be placed above all advertisements that, in Publisher’s opinion, resembles editorial matter.

This agreement shall be governed by and construed in accordance with the laws of the state of New York without regard to its con-
flicts of laws provisions. Any civil action or proceeding arising out of or related to this agreement shall be brought in the courts of
record of the state of New York in New York County or the U.S. District Court for the Southern District of New York. Each advertiser
and its agency consents to the jurisdiction of such courts and waives any objection to the laying of venue of any such civil action or
proceeding in such courts.

FOR MORE INFORMATION CONTACT YOUR FAST COMPANY SALES REPRESENTATIVE OR INTEGRATED SALES DIRECTOR, MATTHEW SMITH
P: 212,.389.5530 E: MSMITH@FASTCOMPANY.COM
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CONTACT

Publisher

Associate Publisher

Director of Integrated Sales
Executive Marketing Director
Marketing Director

Events Marketing Director

New York

Sales Development Director
Luxury Account Director
Account Manager

Digital Account Manager
Digital Account Manager

Atlanta: Ranger Media Group
Account Manager

Chicago
Account Manager

Detroit

Account Manager
Account Manager

Los Angeles: Access Media

Account Manager
Account Manager

Pacific Northwest and Southwest

Senior Account Director

Classifieds
RPI Classifieds

Christine Osekoski
Amie Deutch
Matthew Smith
Tara Mitchell
Maggie Weinberg
Tracey Vitale

Mike Caplan
Eileen Brady
Lara Longo

David Goler
Rick Suchan

Wheeler Morrison

Andrew Shea

Mari Gabos
Ann Pantalone

Jim Horan
Chelsea McCarthy

Kristin Ingram

Ann Marie Johnson

212-389-5460
212-389-5468
212-389-5530
212-389-5457
212-389-5450
212-389-5469

212-389-5448
212-389-5447
212-389-5458
212-389-5454
212-389-5531

770-391-9905 x222

310-989-3289

248-205-3903
248-205-3905

310-341-2342
310-341-2346

415-343-1540

727-507-7505

FOR MORE INFORMATION CONTACT YOUR FAST COMPANY SALES REPRESENTATIVE OR INTEGRATED SALES DIRECTOR, MATTHEW SMITH

P: 212,.389.5530 E: MSMITH@FASTCOMPANY.COM
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Audit Bureau

of Circulations

PAID & VERIFIED

MAGAZINE

PUBLISHER'S STATEMENT

Subject to Audit

ST@MPANY

For the six months ended June 30, 2011

Field Served: FAST COMPANY’s unique editorial focus on innovation inspires creative
minds to think beyond traditional boundaries and invent the future of business.

Published by Mansueto Ventures LLC
Frequency: 10 times/year

ABC Member # 04-0314-6

1. TOTAL AVERAGE PAID & VERIFIED CIRCULATION

Average
for the
Statement Above % Above
Period % Rate Base (Below) (Below)
Paid & Verified Circulation: (See Par. 6)
Subscriptions:
Paid 702,113 95.1
Verified 6,996 0.9
Total Paid & Verified Subscriptions 709,109 96.0
Single Copy Sales 29,841 4.0
Total Paid & Verified Circulation 738,950 100.0 725,000 13,950 1.9
2. PRICES
Suggested Average Price (2)
Retail Prices (1) Net Gross (Optional)
Average Single Copy $4.99
Subscription $23.95
Average Subscription Price Annualized
(10 issue frequency) $13.30
Average Subscription Price per Copy $1.33
(1) For the Statement period
(2) Represents subscriptions for the 12 months ended December 31, 2010.
3. PAID & VERIFIED CIRCULATION BY ISSUE
Total Paid & Total Paid &
Paid Verified Verified Single Copy Verified
Issue Subscriptions  Subscriptions  Subscriptions Sales Circulation
Feb. 706,599 6,990 713,589 25,916 739,505
Mar. 701,273 6,990 708,263 43,587 751,850
Apr. 696,625 7,010 703,635 25,100 728,735
May 704,084 7,000 711,084 22,600 733,684
June 701,987 6,990 708,977 32,000 740,977

4. AVERAGE CIRCULATION BY REGIONAL, METRO & DEMOGRAPHIC EDITIONS

None

48 W. Seegers Road ¢ Arlington Heights, IL 60005-3913 * T: 224.366.6939 * F: 224.366.6949 * www.accessabc.com
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The following represents the average individual use copies made available during the statement period to the following individuals:

None

Page 2 of 4 - Fast Company (04-0314-6)
Copyright © 2011 Audit Bureau of Circulations. All rights reserved.

5. TREND ANALYSIS
2006 % 2007 % 2008 % 2009 % 2010 %
Subscriptions:
Paid 734,643 97.3 720,205 96.3 714,340 96.1 706,595 96.4 705,049 95.1
Verified N/A N/A N/A N/A 5000 0.7
Total Paid & Verified Subscriptions 734,643 97.3 720,205 96.3 714,340 96.1 706,595 96.4 710,049 95.8
Single Copy Sales 20,082 2.7 27,423 3.7 28987 39 26688 3.6 30804 4.2
Total Paid & Verified Circulation 754,725 100.0 747,628 100.0 743,327 100.0 733,283 100.0 740,853 100.0
Year Over Year Percent of Change 1.4 -0.9 -0.6 -1.4 1.0
Avg. Annualized Subscription Price $14.05 $15.74 $15.23 $14.80 $13.90
6. SUPPLEMENTAL ANALYSIS OF AVERAGE PAID & VERIFIED CIRCULATION
The following averages, as reported below, are included in Par. 1 and annotated here per applicable rules. See Par. 9 for full explanation.
Average for % of
Period Circulation
PAID SUBSCRIPTIONS
Individual Subscriptions* 616,830 83.5
Combination Subscriptions* 11,472 1.6
Club/Membership:
Deductible* 888 0.1
Award Point* 49,450 6.7
Partnership:
Deductible* 21,458 2.9
Sponsored Sales 2,015 0.3
TOTAL PAID SUBSCRIPTIONS 702,113 95.1
VERIFIED SUBSCRIPTIONS
Public Place (See Par. 6A) 6,996 0.9
TOTAL VERIFIED SUBSCRIPTIONS 6,996 0.9
TOTAL PAID & VERIFIED SUBSCRIPTIONS 709,109 96.0
SINGLE COPY SALES
Single Issue Sales 29,841 4.0
TOTAL SINGLE COPY SALES 29,841 4.0
TOTAL PAID & VERIFIED CIRCULATION 738,950 100.0
*Included in Average Price calculation
6A. ADDITIONAL ANALYSIS OF VERIFIED PUBLIC PLACE
The following represents the average public place copies made available during the statement period to the following public areas:
Business/ Doctor/Health Total
Professional Transportation Care Public Place
Verified Subscription: Services Hotels/lLodges ~ Outlets Providers Other Copies
Public Place 4,463 1,996 500 37 6,996
6B. ADDITIONAL ANALYSIS OF VERIFIED INDIVIDUAL USE



7. GEOGRAPHIC DATA for the June 2011 issue

Total paid & verified circulation of this issue was 0.3% greater than the total

average paid & verified circulation.

TOTAL TOTAL
PAID & TOTAL PAID & TOTAL
PAID VERIFIED VERIFIED SINGLE PAID & PAID VERIFIED VERIFIED SINGLE PAID &
SUBSCRIP-  SUBSCRIP-  SUBSCRIP- COPY VERIFIED SUBSCRIP-  SUBSCRIP-  SUBSCRIP- COPY VERIFIED
STATE TIONS TIONS TIONS SALES  CIRCULATION STATE TIONS TIONS TIONS SALES  CIRCULATION
Alabama 13,613 68 13,681 171 13,852 Ohio 27,961 95 28,056 638 28,694
Arizona 11,454 92 11,546 774 12,320 Oklahoma 8,478 18 8,496 232 8,728
Arkansas 7,788 4 7,792 86 7,878 Oregon 6,534 10 6544 345 6,889
California 83,325 461 83,786 4,004 87,790 Pennsylvania 28,261 271 28,532 741 29,273
Colorado 13,192 52 13,244 861 14,105 Rhode Island 2,104 32 2,136 57 2,193
Connecticut 8,436 194 8,630 308 8,938 South Carolina 12,258 28 12,286 332 12,618
Delaware 2,053 29 2,082 29 2,111 South Dakota 1,740 10 1,750 43 1,793
District of Columbia 3,123 73 3,196 265 3,461 Tennessee 14,392 49 14,441 687 15,128
Florida 44,702 538 45,240 2,100 47,340 Texas 47,664 287 47,951 1,711 49,662
Georgia 22,999 372 23,371 1,047 24,418 Utah 6,147 6 6,153 462 6,615
|daho 2,946 5 2951 40 2,991 Vermont 1,538 7 1,545 35 1,580
Illinois 32,244 233 32477 1,378 33,855 Virginia 20,332 328 20,660 840 21,500
Indiana 15,174 52 15226 203 15,429 Washington 14,108 52 14,160 1,057 15217
lowa 5,314 5 5,319 80 5,399 West Virginia 3,519 1 3,520 33 3,553
Kansas 5,361 20 5,381 134 5515 Wisconsin 10,631 18 10,649 273 10,922
Kentucky 8,478 15 8493 162 8,655 Wyoming 1,249 1,249 14 1,263
Louisiana 8,274 84 8,358 200 8,558 TOTAL 48 CONTER-
Maine 2,374 14 2388 86 2474 MINOUS STATES 690,075 6470 697,445 26,547 723,992
Maryland 15,184 190 15,374 380 15,754
Massachusetts 16,189 422 16,611 537 17,148 Alaska 1,480 1,480 45 1,525
M!Chigan 23,286 94 23,380 971 24,351 Hawaii 3,156 20 3,176 187 3,363
Missespp o757 4 o741 12 oo TOTALALASKA
Missouri 13,512 54 13566 326 13892 &HAWAIl 4,636 20 4656 232 4888
Montana 2,201 2 2203 34 2237 U.S. Unclassified
Nebraska 4,036 16 4052 5 4 TOTAL UNITED STATES 695,611 6490 702,101 26,779 728,880
e R B3R 8 miowie -
New Jersey 16,,450 973 17"423 899 18!,322 U.S. & POSS., etc. 696,332 6,490 702,822 26,866 729,688
New Mexico 3,854 5 3859 121 3,980 Canada 3,605 3605 2266 5871
New York 43,000 1,003 44,003 2,362 46,365 International » 1,702 500 2,202 2,868 5,070
North Carolina 24,822 57 24,879 383 25,262 Other Unclassified
North Dakota 1,453 1,453 19 1472 Military or Civilian
Personnel Overseas 348 348 348
GRAND TOTAL 701,987 6,990 708,977 32,000 740,977
ANALYSIS BY ABCD COUNTY SIZE for the June 2011 issue
Total Paid & Index
County % of Verified % of Total (% of Circulation/
Size Households Circulation Circulation % of Households)
A 40 309,512 42,7 107
B 30 224,939 31.1 104
C 15 100,401 13.9 93
D 15 89,140 12.3 82
County Size Group Definitions by the A.C. Nielsen Company- Data for the conterminous 48 states.
8. ANALYSIS OF TOTAL NEW AND RENEWAL PAID INDIVIDUAL SUBSCRIPTIONS
Total gross subscriptions (new and renewal) sold in the six month period ended June 30, 2011
A.DURATION %  C.CHANNELS %
(@) One to six months (1 t0 5 iSSUES) .....cceevreereerivrernenes 716 0.4 (a) Ordered by subscriber action via direct mail, direct
(b) Seven to eleven months (6 to 9 issues) . 2,976 1.3 mail agents, inserts, online, renewals, catalogs, or
(c) Twelve months (10 issues)......... 112,365 47.8 other outlets available to the subscribers............. 194,887 83.0
(d) Thirteen to twenty-four months 33,695 14.3 (b) Ordered by subscribers in response to unsolicited
(e) Twenty-five months and more ... 85,104 36.2 telemarketing and door to door selling................. 38,670 16.5
- . ) I ——— (c) Ordered by subscribers in response to fund-raising
Total Subscriptions Sold in Period................c.... 234,856 100.0 programs of schools, churches, and other similar
OFGANIZAtIONS. ...vvereerereree e 770 0.3
B.USE OF PREMIUMS (d) Subscriptions as part of membership in an organiza-
(a) Ordered w!thout prelmium.l... 234,625 99.9 tion .... 529 0.2
(b) Ordered with material reprinte Total Subscriptions Sold in Period.........c..cccvvruennenee 234,856 100.0
PUDICAHION. ...ttt 170 0.1
(c) Ordered with other premiums, See Par. 9................. 61 0.0
Total Subscriptions Sold in Period..........cccoerverrinenee 234,856 100.0

Page 3 of 4 - Fast Company (04-0314-6)
Copyright © 2011 Audit Bureau of Circulations. All rights reserved.




9. EXPLANATORY

(a) Suggested Retail Prices: Average Single Copy: Canada, $5.99. Subscriptions: No
additional prices.

(b) Average non-analyzed non-paid circulation for the 6 month period:
copies per issue.

(c) Post expiration copies: None.

(d) 6,543 subscriptions were sold in combination during this statement period.

24,143

Subscriptions  Subscription Price of Suggested
Combination Publication Sold Term Combination Retail Price
Inc. 6,543 1year  $15.00-$20.00 $19.00

(e) Club/Membership Subscription Sales (Deductible): The average of 888 copies per
issue, shown in Par. 6 and included in Par. 1, represents copies served to members
of NACCE. Members were advised that $10.00 of dues was allocated for a subscrip-
tion to this publication.

(f) Award Point Subscription Sales: The average of 49,450 copies per issue, shown in
Par. 6 and included in Par. 1, includes the following:

An average of 41,640 copies per issue represents copies served to subscribers in ex-
change for the redemption of Airline Frequent Flyer Miles. These subscriptions were
sold at 10 issues for $15.00 in exchange for the redemption of 500 points at the rate
of 3¢ per mile.

An average of 7,810 copies per issue represents copies purchased through the re-
demption of award points. These subscriptions were sold at 10 issues for $10.00 to
$15.00 in exchange for the redemption of points valued at 0.3125¢ to $5.00 per point.

(g) Partnership Subscription Sales (Deductible): The average of 21,458 copies per is-
sue, shown in Par. 6 and included in Par. 1, represents copies served in a partnership
relationship wherein this publication was bundled with the purchase of a product or ser-
vice. Purchasers were advised that $10.00 of the sales price was allocated for a sub-
scription to this publication.

(h) Sponsored Subscription Sales: The average of 2,015 copies per issue, shown in
Par. 6 and included in Par. 1, represents copies purchased by various business con-
cerns in quantities of 11 or more.

(i) Use of Premiums: Several test offers were made, none of which produced more than
one percent of the total subscriptions sold in the period.

10. VARIANCE

Latest released Audit Report for 12 months ended December 31, 2009; Variation from Publisher’s Statements

Publisher’s Percentage

Rate Base  Audit Report  Statements  Difference  of Difference
Audit Period (Paid & (Paid & (Paid & (Paid & (Paid &
Ended? Verified) Verified) Verified) Verified) Verified)
12-31-09 725,000 733,180 733,283 -103 -0.0
12-31-08 725,000 743,006 743,327 -321 -0.0
12-31-07 725,000 747,303 747,629 -326 -0.0
12-31-06 725,000 750,391 750,178 213 0.0
06-30-06 725,000 758,562 759,271 -709 -0.1

AEffective with the June 2006 Publisher’s Statements, publications were given the option of reporting verified circulation.

We certify that to the best of our knowledge all data set forth in this Publisher’s Statement are true and report circulation in accordance with Audit Bureau

of Circulations’ Bylaws and Rules.

Parent Company: Mansueto Ventures LLC

FAST COMPANY, published by Mansueto Ventures LLC ¢ 7 World Trade Center  New York, NY 10007-2195

CHRISTINE OSEKOSKI
Publisher

P: 212.389.5300 * URL: www.mansueto.com

ANNE MARIE O'KEEFE
Consumer Marketing Director

Date Signed: July 27, 2011

Sales Offices: Atlanta 770.391.9905; Chicago 312.377.2228;
Detroit 248.205.3903; Los Angeles 310.341.2345; New York
212.389.5453; Pacific Northwest and Southwest 415.343.1540

Established: 1995 ABC Member since: 1997
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Analyzed Issue Date 06/01/11
04-0314-6 Analyzed Issue Text (for double month issue date)

Average Single Copy Price 4.99
Association Subscription Price
U.S. Subscription Price 23.95

Canadian Subscription Price
International Subscription Price



